Development of new media channels gives professionals in the field of entertainment a unique
main problem they are facing is the translation of content they generated into other languages.
In their pursuit to make representatives of other 
The phenomenon of transmedia project
The concept of transmedia is quite a new phenomenon in modern humanitarian science, which has recently captured attention of scholars and media professionals (Jenkins, some response from the viewers, which makes them "being sutured into imaginary identification with a fictional character and fictional space" (Kinder, 1991: 47) .
Later on, Jenkins elaborated on the concept of transmedia and introduced a new term -"transmedia storytelling" -a narrative that "unfolds across multiple media platforms, with each new text making a distinctive and valuable contribution to the whole" (Jenkins, 2006: 95) . Transmedia storytelling does not mean repetition of the same message across different platforms. Introduction of a new media platform -book, comic strip, graphic novel, TV series, movie, cartoon, computer game, etc. -means an ineluctable transformation of the source message for the purpose of the same project. Jenkins argues that any transmedia story combines two conceptual categories: "radical intertextuality", understood as movement across texts or textual structures within the same media platform, and "multimodality", meaning different representations of the same character, location, idea, etc. across different media platforms. This entity constitutes a transmedia project -media product, where "integral elements of a fiction get dispersed systematically across multiple delivery channels for the purpose of creating a unified and coordinated entertainment experience. Ideally, each medium makes its own unique contribution to the unfolding of the story" (Jenkins, 2011) .
The authors and promoters of any transmedia project must ensure that all its components are interrelated, and the links between these components are very logical, consistent, and well-defined. Bernardo argues that a true transmedia production is "a world populated with characters, which interact with one another and create conflict and intersecting plot arcs" (Bernardo, 2014) . Its recipients, involved into this world at any stage using any platform, should be immersed into the story itself; this will provide them with a positive and enjoyable entertainment experience. to stick to the canon by giving both characters paper cups with the word CRITERION on them.
In the Russian version of the series, this canon reference was not localized at all.
Workflow organization factor
This factor seems to be directly connected 
Cultural factor
Translation is an intercultural transfer;
hence, it is logical to assume that cultural factor can become a crucial one in the process of transmedia projects' translation. As Lefevre and
Bassnet argued, we should focus not upon some formal comparison of source and target texts in a translation vacuum, but on "text embedded in its network of both source, and target cultural signs"
(Lefevre, Bassnet, 1998: 123) . This insight of taking into consideration the cultural contexts has changed the attitude towards translators: instead of being "background extras", they became key actors in the context of transcultural transmedia discourse, co-authors of transmedia productions.
This is especially true for the cases of "deep" allowed for a number of even radical changes to the original texts, which went well beyond the concept of "translation proper" as it was and is still perceived within translation studies. The transcreated text had to be entirely fluent and, most importantly, it had to be fully understandable to its target audience" (Di Giovanni, 2008: 33) .
Vieira also supports the idea that transcreation is one of the translation strategies, which "demythicizes the ideology of fidelity" (Vieira, 1999: 110) . By using creative translation practices, we can create a text, which will resonate with the recipient's demands and expectations.
In modern global communication context, translation has taken a "transcreational turn"
and is seen as a tool of transferring ideas and images into other cultures, rather than "word-forword" rendering of target texts. As Katan argues, in this new reality translators may enjoy their "low-risk faithful translation or interpretation", or they can "step into the role of transcreator, which would allow them to take advantage of an already assigned professional recognition of their creative role, and which would authorize them to take account of the impact of cultural distance when translating" (Katan, 2016) .
As it was highlighted earlier, in the case of transmedia projects' translation creativity proves to be necessary and prerequisite; sometimes it even becomes the only choice for the translator. 
